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Sesavali

21-e saukunis biznes saqmianobaSi mar-
ketingi erT-erT umTavres rols asrulebs.
marketingis Camoyalebebam biznesze didi
gavlena iqonia da zogadad samewarmeo Tu
biznes saqmianoba ufro klientze orien-
tirebuli gaxada. am sferoSi moRvawe ad-
amianebisTvis, marketologebisTvis, proior-
itetuli swored adamianis moTxovnilebeb-
is dakmayofelebaa da momxmareblis sur-
vilebis mixvedra da kvleva maTi pirdapi-
ri valdebuleeba gaxda. marketologi sak-
uTar TavSi bevr rTul funqcias iTavsebs
da Sesabamisad misi kvalificiuroba da
profesionalizmi udides mniSvnelobas
iZens. maszea damokidebuli dagegmva, strate-
giis SemuSaveba, bazris struqturis Seswav-
la da sxva uamravi mniSvnelovani aspeqti.
zogadad, marketing menejmentic swored ba-
zris gadaxedvis safuZvelze axali produ-
qtisa da momsaxurebis Seqmnas iTval-
iswinebs. Tanamedrove qarTul biznes re-
alobaSi marketing menejmenti kompleqsur
saxes iRebs da rigi faqtorebis gaTval-
iswinebas moiTxovs. pirvel rigSi esaa Tan-
amedrove, uaxlesi marketinguli koncefcie-
bis danergva. xolo Semdgom maRali kla-
sis profesionalizmiT Seqmnili momsaxure-
ba, romelic umaRles doneze daakmayofilebs
bazris moTxovnebs.

sakvanZo sityvebi: marketingi, menejmen-
ti, biznesi.

Important notes:  arketing,  anagement,
business.

 marketologebis da biznesmenebis ume-
tesobas miaCnia, rom marketing menejmenti
rogorc termini gaCnda 1950-iani wlebis
periodSi. Tumca marketing menejmentis
safuZvlebi ganviTarebas iwyebs ufro adre
1900-iani wlebodan, rodesac masobrivma dis-
tribuciis sistemam da bazarze saqonlis
da momsaxurebis didi nakadebis Semodinebam
aucilebeli gaxada iseTi sistemis da or-
ganizaciul-menejeruli koncefciis SemoRe-
ba rogoricaa marketing menejmenti.

 Tumca marketing menemejntis Camoyal-
ibebas bunebrivia win usrebda mecnieruli
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menejmentisa da calke marketingis Camoy-
alibeba. rogorc filip kotleri aRniS-
navs, marketingis pirveli sawyisebi uZve-
les xanaSi Camoyalibda da pirvel marke-
tologad bibliur samoTxis gvels moixse-
niebs, romelmac eva Seacdina. aseve uZvele-
si xanis marketologad bevrisTvis gasakvi-
rad aristotelesac moixseniebs, radgan man
ritorikisa da adamianebis darwunebis princ-
ipebs Cauyara safuZveli da mas im perio-
dis  oogle-s eZaxis, radgan maSin man yve-
laze meti icoda yvelaferze.

 rac Seexeba menejments, misi safuZv-
lebic uZveles periodSi iRebs saTaves.
rodesac mosem daiwo ebraelTa gamoyvana
egviptidan. mas seriozuli mmarTvelobiTi
funqciebis SeTavseba dasWirda da mis winaSe
bevri sakiTxi iyo gadasaWreli. amitomac,
man moaxdina swori mmarTvelobiTi gadaw-
yvetilebis miReba da piramidis principiT
marTvis dayofa. xolo Tanamedrove mar-
Tvis mecnierebis saTaveebi ukve dasavleT
evropaSi iRebs saTaves da ufro mZlavrde-
ba me-20 saukuneSi frederik teiloris, anri
faiolis da elton meios _ menejmentis
mamamTavrebis ZalisxmeviT.

 am ori dargis erTgvari sinTezi, Serw-
yma Tu urTierTdelegireba, rogorc amas
mravali uwodebs, gamoiwvia me-20 saukunis
ekonomikurma xanam, sadac, aramarto warmoe-
ba, aramed produqtis gayidvac ukve Zalze
did Zalisxmevas moiTxovda. markerting
menejmnets aqvs Tavisi funqciebi da strat-
egiebi, romelsac is iyenebs imisaTvis, rom
kompaniam imuSaos srulyofilad da miiRos
maqsimaluri mogeba. marketing menemjmentis
funqciebia: marketinguli gegmisa da strat-
egiebis Camoyalibeba, marketingis Sida siste-
mebis gaazreba, momxmmareblebTan dakavSireba,
Zlieri brendis Seqmna, marketinguli SeT-
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avazebebis Camoyalibeba, Rirebulebis gada-
cema, zrdis uzrunvelyofa.

 marketing menjmentis roli saqarTve-
los kompaniebSi 21-e saukunis movlenebTan
aris dakavSirebuli. esenia: bazarze konku-
renciis warmoqmna, ekonomikuri zrda, Taname-
drove biznes samyaros gamowvevebi, globa-
lizacia da a.S. Tanamedrove realobaSi mar-
keting menejmenti pasuxismgebelia inovaciu-
ri produqtis, momsaxurebis da xedvis Camoy-
alibebaze. rogorc filip kotleri aRniS-
navs, marketologebs unda hqondeT e.w. ,,ino-
vaciuri radari (innovation radar), romelic moem-
saxureba momxmareblebisTvis Rirebulebis
gazrdas, bazris progresirebas, mis axal
doneze gadayvanas da zogadagad, ekonimikur
progress. Tanamedrove qarTuli marketing
menejmentis erT-erT produqtad SegviZlia
ganvixiloT qarTul amerikuli stilis, kre-
atiuli, saxaliso da aseve qarTuli bazri-
sTvis metad sasargeblo, Wendy's-is mier sak-
uTar nawarmSi qarTuli produqtebis gamoy-
eneba. bunebrivia, es gadawyvetilebac kre-
atiulad gaaSuqes Wendy's-is marketologebma
da mas metad saxaliso saxec misces. Tumca,
aRsaniSnavia da albaT gasakviric araa, rom
am reklamas dasavluri ieri aqvs da arc-
Tu ise mcire politikuri datvirTvis tare-
ba mouwia.

marketinguli gadawyvetilebis miReba
dRevandel periodSi ara mxolod profesio-
nalizmi, aramed mecniereba da xelovnebaa.
momavlis gansazRvris unari swored is umTa-
vresia, romelic yvelaze Zlier profesion-
alebs unda axasiaTebdes. erTi SexedviT
es unari SeiZleba saswaulebrivad mogveC-
venos, Tumca, marketingSi arsebobs is berke-
tebi, rac Zlier marketologs amis saSuale-
bas aZlevs. esaa, marketinguli informaciis
uzarmazari sistema, monacemTa baza, roml-
is Seswavlis da gaanalizebis safuZvelze
SegviZlia samomavlo gadawyvetilebebi mivi-
RoT. aseve gadawyvetilebebis miRebaze Zli-
er moqmedebs kompaniis makrogaremos Seswa-
vla da an?lizi, romelic moicavs farTo
masebis moTxovnilebebisa da trendebis gan-
sazRvras. rac Seexeba trendebs qarTul
realobaSi Tamamad SegviZlia vTqvaT, rom
qarTveli marketologebi jiutad cdiloben
ar CamorCnen ucoxeli marketologebis namu-
Sevrebs da Seqmnan masStaburi, saxaliso,
saintereso, inovaciuri da xandaxan ucnau-
ri marketinguli RonisZiebebi. amis magal-

iTad SegviZlia moviyvanoT nataxtaris ax-
ali sareklamo rgoli, romelmac didi au-
rzauri gamoiwvia. es video rgoli 25 mil-
ionamde adamianma naxa da faqtia, rom na-
taxtaris luds kidev ufro meti popular-
oba moutana.

marketing menejmentis umniSvnelovane-
si prioritetia momxmareblebTan xangrZlivi
urTierTobis damyareba, rac xdeba maTi ndo-
bis mopovebiT, maTi moTxovnilebebis dakma-
yofilebiT da Rirebulebis gadacemiT. yove-
live amis Semdeg ki kompanias SeuZlia momx-
mareblebisgan miiRos maTi mTliani cxovre-
biseuli Rirebuleba anu is mogeba, rac ki
SeiZleba miiRo erTi adamianisgan mTeli
cxovrebis manZilze. mTeli es procesi safex-
urebrivad xdeba da iwyeba momxmareblis
ndobis mopovebiT, romelsac marketologe-
bi urTierTobis kultivacias uwodeben. am
procesSi xdeba momxmarebelTan urTierTo-
bis danergvis procesi, maTze informaciis
mopoveba, Sefaseba da daxarisxeba. am info-
rmaciis mopoveba SeiZleba marketinguli
informaciis sistemebis gamoyenebiT (cus-
tomer database), rac warmoadgens yvela im info-
rmaciis jams, rac ki kompanias SesaZloa
gaaCndes sakuTari momxmareblis Sesaxeb.
saqarTveloSi da qarTul biznesSi momxma-
reblis survilebis da moTxovnilebebis dak-
mayofileba jer mxolod msxvil biznes sa-
qmianobaSi SeiniSneba da mcire da saSualo
biznesi marketingis am koncefciebs jer
kidev TiTqos ver iTvisebs. msxvili bizne-
si yovelTvis cdilobs sakuTari momxmare-
blis survilebis gaTvaliswinebas, radgan
xvdeba, rom winaaRmdeg SemTxvevaSi maTi
mogeba ar gaizrdeba. urTierTobis kulti-
vacia mimdinareobs Carrefour-is mier qarTul
biznes realobaSi, romelic cdilobs momx-
marebeli alternatiul bazrebs Camoacil-
os da moizidos isini sakuTar bazarze da
amiT Secvalos momxareblebis damokide-
buleba. es ukve farTomasStabiani inter-
venciaa momxmareblebis survilebsa da moTx-
ovnilebebSi da bunebrvia, dros moiTxovs,
raTa sasurveli Sedegi miiRos.

brendingi zogadad marketinis erT-erTi
yvelaze kargad ganviTarebuli sferoa, rad-
gan misi mniSvneloba Tanamedrove konkuren-
tul biznes garemoSi ufro da ufro izrde-
ba. brendireba produqciisa, momsaxurebisa
Tu sasaqonlo niSnisa aris qmedeba, romel-
ic mimarTulia bazarze misi poziciebis
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gaZlierebisken konkurentebTan SedarebiT
meti yuradRebis mipyrobiT. es qmedeba uam-
ravi gziT SeiZleba ganxorcieldes: rekla-
mirebiT, produqciis warmtebuli wardgen-
iT, sxvadasxva marketinguli aqtivobebiT.
martivad rom vTqvaT, Zlieri brendis Seqm-
nas didi Sroma sWirdeba da uamravi resur-
si SeiZleba moiTxovos. SesaZlebelia, yove-
live amis Semdegac ki ver moxdes Zlieri
brendis Seqmna Tu ar iqna gaTvaliswinebu-
li uamravi sxvadasxva faqtori, romelic
brendis bazarze warmatebuli pozicionire-
bisTvis aris aucilebeli. es faqtorebia
segmentacia, miznobrivi bazari da bazarze
pozicionireba. TiToeuli faqtori aris gza
warmatebuli brendingisken, radgan am faq-

torebis safuZvelze Seiswavleba bazris
da momxmareblebis struqtura da Semdgom
ukve SesaZlebeli xdeba bazarzec da momx-
marebelzec brendis morgeba. Tumca brend-
ings garkveuli winasawar gansazRvruli
strategiebic gaaCnia, romlis mixedviTac
brendingi garkveul Sreebad viTardeba. pi-
rveli Sre esaa Rirebuleba da ptoduqtis
xasiaTi da individualuroba. meore Sre
aris ukve Sedgenilobaze aqcenti Tu ra
substanciaa Tavad es produqti. mesame Sre
ukve produqtis gansxvavebulobas usvams
xazs, is Tu ramdenad gamoirCeva da ramde-
nad gansakuTrebulia. xolo bolo Sre ukve
aerTianebs yovelives da saerTo warmodge-
nas gviqmnis brendze.
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Summary

Marketing plays one of the key players in the 21st century business activity. Influence of marketing on the
business, and in general, business and business activity became more oriented on the client. For those people who
work in this field, marketers, priority is the satisfaction of human needs and understnding the wishes of the costum-
ers. Marketing Manager has many difficult tasks in his own and hence its qualification and professionalism gains
great importance. It depends on planning, strategy development, studying market structure and many other impor-
tant aspects. In general, marketing management also envisages creation of new products and services based on
market revision. In the modern Georgian business reality marketing management takes a complex look and requires
a number of factors. First of all, introduce modern, modern marketing concepts. And then a high-quality profes-
sionalized service that satisfies market requirements at the highest level.


